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Abstract
The dynamic environment is changing everything from people’s way of thinking to their Attitude towards life, with more and more years passing by, time is running out and we want to achieve more in less time. The change is inevitable and the only constant thing. The objective of our report is to provide an understanding of the market research and how it is conducted in the business world. We have chosen to study the growing trend of fast food consumption among youth. The purpose of this research is to explore the underlying causes for this growing trend, what factors influence the growing trend of fast food consumption among youth? And why they prefer Multinational food chains rather than local food chains?
Consumer expenditures for fast food in Pakistan rose during the end of the year 2009. The increasing number of new establishments such as fast food franchises, fancy restaurants and bakeries around Pakistan has shown a significant growth in this sector. Food spending is around 56% of total consumer expenditures in Pakistan and consumer spending on leisure and recreation made up of 13% of total consumer spending.
According to a recent public survey of people 15 - 30 years old, 80% of those interviewed like fast food. 90% of them like fast food on a regular basis, and 10% of them claimed that they like fast food "very much," or "love" fast food. The survey also provided the following particular reasons for the increasing popularity of fast food:

People have 52 weekends and three long holidays a year. Most of Pakistanis love to window shop, and when they do strolling around the shopping district, they need a quick bite to accommodate their activities.

White-collar workers in offices have stopped bring lunch, and enjoy chicken, hamburger, pizza or other fast food joints in the vicinity.

Parents give more money to kids and students to buy lunch. Fast food is naturally their first choice, because of the brand building effort that heavily targets their age group.

According a recent survey it is found that almost 49% of the customers of fast food industry are young ones. Almost 21% are professionals and 30% are others. Young customers are increasing rapidly and they like to visit international fast food chains most. We want to explore those factors which are responsible for their interest in international brands rather than local brands. 
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Introduction
Fast food is one of the worlds largest growing food type. The term "fast-food" refers to types of food which are prepared and served quickly, generally outside the home. 

Fast food includes both multinational fast food and local fast food .it is not only liked by youngsters but also by children. Approximately 23% of the population eats one of the day's meals away from home on working days.  
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GROWING TRENDS OF FAST FOOD
Fast Food and Teen Culture

Fast food influences our lives as well as our culture since the last few decades. Especially it affects the most on younger generation like high school students and teenagers. The relationship between fast food culture and teenagers is inseparable. In the world four out of ten teenagers eat fast food. The reason why teenagers eat more fast food is because of increasing work hours and not finding time for a home cooked meal. Another reason people eat more fast food is because there are so many tasty choices to choose from. Most of the reason’s people eat fast food is because it doesn’t take long to get fast food when they are in a hurry. 
Almost everywhere you look you’ll see a familiar sign symbolizing our fast food nation. You find them on the corners of streets, off the side of interstates, airports, malls, schools, gas stations, your local shopping center, and even in hospitals. More money is spent on French fries than on higher education, personal computers, or new cars! Looking at how our society has become faster paced, it is no wonder less time is spent. Today, eating out definitely is part of our fast paced lifestyle, not just a special treat as it was in years past. Fast food is mainly targeted to children. The high fat foods taste good to these youngsters, which in turn make them believe that fast food is quick, easy and satisfying. Fast food restaurants are now making “value” meals for children that are increased in portion sizes. Today, fast food has become a fashion, as customers are not only eating, they are enjoying the environment not adults, children are also fond of going to the fast food restaurants for celebrating their memorable occasions like birthdays, results and even get together parties.

It is nearly impossible to turn on the television or radio and not be hit with advertisements introducing the latest fast food trend – fresh and healthy food options. More often, the media bombards us with slogans such as McDonald’s million-dollar advertisement campaign to try the new fruit and walnut salad.

Not everybody can afford to eat out at fast food outlets. Those who can’t, they turn to roadside vendors offering burgers and sandwiches but such people are blissfully ignorant of the threat roadside foodstuffs pose to their health.
THREE MAJOR FAST FOOD CHAINS IN PAKISTAN
KFC

Presently KFC is branched out in nine major cities of Pakistan (Karachi, Lahore,

Rawalpindi, Faisalabad, Multan, Peshawar, Sialkot, Hyderabad, Islamabad, Jhelum,

Gujranwala, Sukkur & Muree) with more than 45 outlets nationwide.
[image: image5.jpg]



McDonald

McDonald's Pakistan opened its doors in September 1998 at Lahore and presently operating in six major cities with a network of 20 restaurants. With a strong belief in the Ray Krock phrase when you are green you are growing, McDonald's Pakistan has an aggressive plan to expand in all other cities of Pakistan and is rapidly growing with the focus to provide friendly and quick service restaurant experience to our customers.
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Pizza hut

Pizza Hut first started operations in Pakistan by opening its first restaurant near Bank's Square on the Mall in Lahore. It then expanded to Karachi and Peshawar. The maximum numbers of Pizza Hut outlets are in the thickly populated city Karachi. Now it also has restaurants in Faisalabad, Rawalpindi, Islamabad, Hyderabad, Quetta, Sialkot and Multan. The topping Chicken Tikka which is now used in franchises in India was first used in restaurants in Pakistan. The pizza served in Pakistan is Halal according to the Islamic law. Pizza Hut offers annually an "All you can eat" in the month of Ramadan, which is very popular in the country.
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WHAT IS FAST FOOD
Fast food is the term given too many items that can be prepared and served quickly. While any meal with low preparation time can be considered to be fast food, such as TV dinners, typically the term refers to food sold in a restaurant or store which is rapidly prepared and served to the customer in a packaged form for take out/take away.
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A typical fast food meal in the world consists of fries, a burger and a soft drink

HISTORY OF FAST FOOD

Although fast-food restaurants are often viewed as a representation of modern technology, the concept of "ready-cooked food to go" is as old as cities themselves; unique variations are historical in various cultures. Ancient Roman cities had bread-andolive stands, East Asian cultures feature noodle shops. Flat bread and falafel are ubiquitous in the Middle East. Popular Pakistani "fast" food delicacies include pakory, samosy,chaana Chaat, golgapy, fruit chaat and Dahi bhaly. 
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Food Categories and Subcategories

FAST FOOD RESTURANTS IN PAKISTAN

· KFC

· Mc Donald’s

· Fri chicks






· Almida 

· AFC

· Coke and bull

· Almida Pizza Garden

· Domino

· Arabic Pizza

· Pizza Hut
· D Hutt
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RESEARCH OBJECTIVES

·  Explore the attitudes and opinions of youth regarding fast food

·  What factors influence the growing trend of fast food consumption among youth?
·  Why they prefer Multinational food chains rather than local food chains?
RESEARCH QUESTIONS

· What do they like?

· How often they visit Fast Food restaurants?

· Are they consuming more or less than before?
· On what occasions they visit Fast Food restaurants?

· How they come to know about the new deals?
· What are the reasons of their preference to Fast food?

· Which Fast Food they visit mostly?
· What are the factors which convince them to visit a particular restaurant?
· Whether they prefer a Multinational restaurant or local?

RESEARCH DESIGN
We have selected a Survey design to conduct the research.
DATA COLLECTION METHODS
We have prepared a Questionnaire and contact the target audience personally and through email.
QUANTITATIVE

The quantitative part of our research method included using a questionnaire to test our hypotheses.

SAMPLING

TARGET POPULATION: People among the age of 16 to 42 are our target population those who consume fast food at least once a month.
EXTENT: Faisalabad city
SAMPLE SIZE: The sample size for the research project was 91 respondents.

Sampling Technique: We used the convenience (non-probability) sampling technique. The reason that we used this method of sampling is because it was not possible for us to find a completely representative sample in such a short period of time. So due to time constraints we had to employ this method of picking out a sample. While selecting this sampling method, we realized that our results may be biased. So in order to increase the validity of our research, we contacted people from different areas for our qualitative as well as quantitative research methods. This added more diversity to our research.
QUESTIONNAIRE: We also conducted a survey research, which was purely quantitative. We took this survey from 100 participants. This survey was self-administered. Our sample population consisted of people who were fluent in English thus there was no problem with them filling the questionnaire. Also to increase the validity of the questionnaire we took participants from various areas of Faisalabad, so as to bring more diversity in the sample.
Questionnaire Design: The basic approach to the preparation of the questionnaire was to ask the same questions except this time the responses were close ended. 
QUESTIONNAIRE AND DATA ANALYSIS
SPSS TECHNIQUE

We have used SPSS software for the data analysis. In this software we used descriptive statistics and we have conducted a univariate analysis. We checked the frequencies of each variable and split data on the basis of their profession.
COMMENTARY ON RESEARCH
Gender

O Male.

O Female
Analysis: The total numbers of questionnaires that we distributed were 91, out of which 76% were male and 24% were female respondents .Hence the majority of people surveyed were male.
I fall in the age group___________ (Tick one)

O 16 to 20 years

O 21 to 25 years

O 26 to 30 years

O Other ---------------------------

Analysis: The total numbers of questionnaires that we distributed were 91, out of which 17% respondents were in the age group of 15 to 20years , 81% were in the age group of 21 to 25years and 2% were in the age group of >30years. Hence the majority of people surveyed had age group from 21 to 25year.
Your profession

O Doctor

O Engineer

O Businessman

O House wife

O Student

O Other job specify please--------------------
Analysis: Out of 91 respondents 25% were Businessman, 68% were students and 7% were doing some other jobs. .Hence the majority of people surveyed were Student.
Your income level

O 20000-30000

O 30000-40000

O 40000-50000

O 50000-60000

O 60000-70000

O Above 70000

Analysis: Out of 91 respondents, 75% respondents income was between 20000 to 30000, 10% of them were earning between 30000-40000, 7% were earning between 40000 to 50000, 2% were earning 50000 to 60000 ,7% were earning 60000 to 70000. Hence the majority of people surveyed were earning between RS.20000 to 30000.

Do you usually enjoy fast food?

-------- Yes.

-------- No.
We have split data on the basis of their profession.
Analysis: All 23of the 23 respondents who were businessmen said that they like fast food. Out of 62 respondents who were Students, 59% of respondents said that they like fast food and 3 respondents said that they don’t like fast food. All the 6 respondents who belongs to different categories said that they like fast food.

How often do you eat fast food?
-------- Once in a month

-------- Twice a month

-------- 1 to 2 times in a week

-------- 3 to 5 times in a week

-------- Daily

-------- Other-----------------

Analysis: Out of 23 businessmen 6 Consume fast food once in a month, 8 consume twice in a month, 5 consume 1 to 2 times in a week and 4 marks in others. Out of 62 students 8 consume fast food once in a month, 34 goes twice in a month,17 goes for 1 to 2 times in a week,3 consume 3 to 5 times in a week. Out of 6 respondents who belong to different categories, 2 consume fast food once in month, 2 goes for twice in a month and 2 marks that they consume fast food 1 to 2 times in a month.
I am consuming ----------------- fast food than I was consuming few years before

-------- More

-------- Same amount of

-------- Less

Analysis: out of 23 businessmen 11 are consuming more fast food than before, 6 are consuming same amount of fast food and 6 marks that they are consuming less amount of fast food than before. Out of 62 students 26 are consuming more,26 are consuming the same amount and 1 are consuming less than before. 4 respondents who belongs from different professions are consuming more and 2 are consuming less than before.
With whom u visit fast food restaurant mostly

-------- With Family

-------- With friends

-------- With office colleagues

-------- Alone

-------- Other---------------
Analysis: According to the outcome of survey, 3 business replies that they go to fast food restaurants with their family, 18 goes with their friends and 2 goes alone. out of 62 students 18 goes with family, 37 goes with friends, 3 goes with colleagues and 4 mostly go alone. As the result of survey shows 2 people who belongs to different categories said that they go with their family, 4 go with colleagues.
What occasion attracts you to visit or consume fast food?

-------- Birthdays

-------- Friends parties

-------- Business meetings

-------- For fun

-------- Just to eat something

-------- Other
Analysis: out of 62 students 8 goes for the celebration of birthdays,25 goes to attend friend parties,27 goes only for fun and 2 students go their for fun. out of 23 businessman 2 goes for celebrations of birthday parties,12 for friend parties , 2 for business meetings and 6 goes only for fun. 2 out of the 6 respondents reply that they go for celebrations of the parties, 2 2 respondents go for just fun and 2 go only to eat something.
How you come to know about the new fast food deals?
-------- Radio

-------- Billboards

-------- Television

-------- Newspapers

-------- Word of mouth (friends)

-------- Other
Analysis: this survey shows among 23 businessmen 4 come to know about latest deals from billboards, 7 from television, 1 from newspaper and 11 come to know from word of mouth. Hence the majority of Businessmen surveyed come to know about new fast food deal from the word of mouth. This survey shows among 62 students 10 come to know about latest deals from billboards, 11 from television, 6 from newspaper and 35 come to know from word of mouth. All of them replied that they came to know about new fast food deals from the word of mouth.

I eat fast food because

-------- It is less expensive

-------- I think it’s healthy

-------- I don’t get the taste at home

-------- I like the quality of food

-------- I can get it anywhere anytime
Analysis: According to the survey 1 responded replied that they go because fast foods  is healthy,9 responded that they go because of taste which is not available at home foods, 9 responded the reason behind is quality, majority 8 replied that it is easily available. Hence the majority of people surveyed eat fast food because of easily available. According to the survey 4 responded that they go because fast foods  is healthy, 23 responded that they go because of taste which is not available at home foods, 14responded the reason behind is quality, majority 21 replied that it is easily available. Hence the majority of people surveyed eat fast food because of easily available. According to the survey 4 responded that they go because of taste which is not available at home foods, 2replied that it is easily available. Hence the majority of people surveyed eat fast food because of easily available.
When it comes to fast food, what do you prefer the most?

-------- Home delivery

-------- To go out and dine in

-------- Take away

-------- Other--------------- 
Analysis: 5 responded that they prefer home delivery and18 prefer to dine in. Hence the majority of people surveyed prefer to go out and dine in. 14 responded that they prefer home delivery, 42 prefer to dine in and 3 prefer take away. Hence the majority of people surveyed prefer to go out and dine in. All respondents prefer to go out and dine in.
Do you think that, "In general, Pakistani youth eat too much fast food”?
-------- Agree 



-------- Strongly agree

-------- Disagree 


-------- Strongly Disagree 


-------- Neither agrees nor disagrees
Analysis: On a question whether Pakistani youth eat too much fast food, 5 businessmen agreed 18 strongly agreed, Hence the majority of people surveyed seem that Pakistani youth eat too much fast food. On a question whether Pakistani youth eat too much fast food, 21 students agreed 35 strongly agreed, 4 disagreed, and 2 of them kept neutral. Hence the majority of people surveyed seem that Pakistani youth eat too much fast food. On a question whether Pakistani youth eat too much fast food, 4 strongly agreed, 7% disagreed and 2 of them kept neutral. Hence the majority of people surveyed seem that Pakistani youth eat too much fast food.
If you consider eating fast food frequently is not advisable, then what other factors would still convince you to eat it:

-------- Taste of food

-------- Quality of food

-------- Time-saving

-------- Convenience

-------- Value of money

-------- Habit

-------- Others (Specify) _______________________
Analysis: Majority of businessmen (14) visit fast food restaurant because of Taste. 2 visits because of quality, 2 go to save time, 2 because of convenience, 1 go to because of value of money, and 2 replied that it is their habit. Majority of Students (24) visit fast food restaurant because of Taste. 6 visits because of quality, 9 go to save time, 13 because of convenience,4 go to because of value of money, 3 replied that it is their habit and 3 for other reason. The entire responded visit fast food restaurant because of Taste.
Which is healthier?

-------- Fast food

-------- Home cooked food

-------- Both

-------- Others
Analysis: On a question that which food is healthier, major (16) businessmen that home made food is healthier and 7 responded that fast food is healthier. On a question that which food is healthier, major (48) students that home made food is healthier, and 14 responded that fast food is healthier. On a question that which food is healthier, major (4) responded that home made food is healthier, and 2 responded that fast food is healthier.
Which fast food you visit?

--------Mc Donald’s

--------KFC

--------Fri Chicks

--------Dominos

--------D Hut
--------Arabic Pizza
--------Pizza Hut

--------Other----------------

Analysis: 10 were visited the McDonalds, 5visited the KFC, 6 Pizza Hut, 1 visited the domino, and 1 respondent visited some other fast food restaurants. Hence the majority of people surveyed were like to visit McDonalds. 12 were aware of McDonalds, 20 with KFC, 17 with Pizza Hut, 8 with Fri chicks, 3 with Domino and 2 respondents like to visit of some other fast food restaurants. Hence the majority of students surveyed like to visit KFC. 2 respondents like to visit KFC, 2 like to visit Pizza Hut, and 2 respondents like to visit Fri chicks.
Why do you like the place you chose above the best?
--------It has good food.
--------It has good Service.
--------It’s cheap.
--------It has a nice drive-through if I am I am in a hurry and it’s clean inside, too.
--------It’s near to my home/office

--------Other----------------

Analysis: 12 businessmen like to visit their favorite restaurants because it has good taste, 3 visits because of good service, 1 visit because it is cheap and 7 visit because of the drive and parking facility. Majority of them prefer quality and taste of the food. 40 students like to visit their favorite restaurants because it has good taste, 11 visits because of good service, 6 visits because it is cheap and 5 visit because of the drive and parking facility. Majority of them prefer quality and taste of the food. All of them like to visit their favorite restaurants because it has good taste.
Do you think that taste of multinational fast foods is better than local fast food restaurants?
--------Strongly Agree
--------Agree

--------Somewhat Agree

--------Disagree

--------Strongly Disagree

Analysis:8 businessmen were strongly agree with the statement that taste of multinational fast food restaurants are better than local restaurants,12 agree with this,2 were somewhat agree and 1 was disagree with the statement. So majority of the students were agreed with this statement. 25 students strongly agree with the statement that taste of multinational fast food restaurants are better than local restaurants,22 agree with this,9 were somewhat agree and 6 were disagree with the statement. So majority of the students were strongly agreed with this statement. 2 respondents were strongly agree with the statement that taste of multinational fast food restaurants are better than local restaurants,4 agree with this statement.
Do you think that quality of multinational fast foods is better than local fast food restaurants?

--------Strongly Agree

--------Agree

--------Somewhat Agree

--------Disagree

--------Strongly Disagree
Analysis: 10 businessmen strongly agree with the statement that quality of multinational fast food restaurants is better than local restaurants and 13 agree with this statement. Majority of businessmen agree with this statement. 31 students strongly agree with the statement that quality of multinational fast food restaurants is better than local restaurants,22 agree with this,9 were somewhat agree with this statement. Majority of students strongly agree with this statement. 4 respondents were strongly agreed with the statement that quality of multinational fast food restaurants is better than local restaurants, 2 agreed with this statement. Majority of respondents strongly agreed with this statement.
Do you think that services of multinational fast foods are better than local fast food restaurants?
--------Strongly Agree

--------Agree

--------Somewhat Agree

--------Disagree

--------Strongly Disagree
Analysis: 15 Businessmen strongly agree with the statement that services offered by multinational fast food restaurants are better than local restaurants,8 agree with this statement. 45 students were strongly agree with the statement that services offered by multinational fast food restaurants are better than local restaurants,14 agree with this statement and 3 mark at somewhat agree with the statement. 4 respondents strongly agree with the statement that services offered by multinational fast food restaurants are better than local restaurants and 2 agree with this statement.
SIGNIFICANCE OF RESEARCH

This research is significant in a sense that it will be used as a problem solving helpline. These companies can benefit from our research to improve their current practices.
CONCLUSION
In the initial stage of our research when we were finding the literature regarding fast food we came to know that people prefer to have more fast food since the last few years. In our focus groups and in depth interviews we came to know the reasons why people belonging to different age groups prefer fast food. The major reasons why the trend is going towards fast food is the lack of entertainment places in our city, people belief in the change of taste and environment and are facing boredom by home cooked food .People are getting influenced by the westernized culture and are facing time shortage. These were the major reasons highlighted during our focus groups and in depth interviews. In our last stage of research i.e. the survey part, we concluded that people visit fast food restaurants because they don’t have any other place of entertainment. Although they consider fast food as an unhealthy meal yet they consume it.
RECOMMENDATIONS
· Local Food Chains should make strategic alliances with suppliers to gain competitive advantage.

· Local food Chains should focus on their taste of quality and services because most of the persons like multinational food chains due to these two variables.
· Local food chains should provide an entertaining environment because most people come to their favorite food chain due to lack of entertainment places.
· We will recommend local food chains that they should focus on quality rather than price. Because people consider price as a minor factor as compared to quality.
· Local food chains should focus on heavy advertisements because most of people come to know about new deals through billboard and friends.

· Most of the persons like to go to fast food restaurants with friends and families. So companies should focus on sitting capacity and environment.

· Some Multinational food chains should operate Franchise base system to build brand image and for strong competitive advantage like McDonalds and KFC.
· Local food chains should focus on their home delivery services. It should not be time consuming.[image: image17.png]



